
MAILER:

UNTUCKit

OBJECTIVE:

UNTUCKit faced the challenge of promoting their July 4th 
sale and increasing sales on the website. 

SOLUTION:

eTargetMedia planned and executed a targeted email 
marketing campaign that reached fashionable men who 
prefer to purchase their clothing online. eTargetMedia 
strategically selected the Men’s Fashion Apparel Buyers 
file and selected men between the ages of 32 to 65 years 
old who have a household income of $75k+ per year. 
This target group was selected because these savvy men 
have the discretionary income to spend on quality, luxury 
apparel and they value name brands as well as upscale 
clothing that will provide them with a high-end image. 
The campaign was geo-targeted to US Nationwide men’s 
apparel buyers and the creative featured UNTUCKit’s 4th 
of July sale which offered 25% off the entire website. The 
creative also featured the anatomy of an UNTUCKit shirt.

OUTCOME:

The email campaign performed very well and helped 
UNTUCKit to promote their 4th of July sale. The campaign 
delivered exceptionally high open and click through rates 
and sales on the website increased during the sale. 
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Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com

Visit us online at www.eTargetMedia.com


