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MAILER:

Texas Heart Institute at Baylor St. Luke’s Medical
Center

OBJECTIVE:

Texas Heart Institute at Baylor St. Luke’s Medical
Center faced the challenge of requesting that oncology
physicians consider the Texas Heart Institute when
they vote for the U.S. News & World Report 2018-2019
Hospital Rankings.

SOLUTION:

eTargetMedia planned and executed a targeted email
marketing campaign that reached physicians who
specialize in oncology in targeted states that would be
very familiar with The Texas Heart Institute. eTargetMedia
strategically selected the B2B Professional Masterfile
and targeted oncology specialists in Texas, Louisiana,
Oklahoma, Arkansas, Mississippi, Arizona, New

Mexico, Alabama, Georgia, Florida, Missouri, Kansas,
Colorado, and Tennessee. The creative was designed to
announce that The U.S. News & World Report Hospital
Rankings voting has opened and requested that the
oncology physician consider Texas Heart Institute at
Baylor St. Luke’s Medical Center for Cardiovascular Care
when they vote.

OUTCOME:

The email marketing campaign was very successful
in promoting Texas Heart Institute among oncology

physicians and delivered both a high open rate and a high

click through rate.
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As one of the nation's largest cardiovascular centers, Texas Heart Institute at Baylor
St. Luke's Medical Center continues to pave the way for best practices and
advancements in the field of cardiology and cardiovascular surgery. But most
importantly, we excel at taking care of patients with some of the most complex
conditions, often picking up where other hospitals were unable to continue.

From the first successful heart transplantation in the U.S. and the first implantation of
an artificial heart in a human in the world to breakthroughs in the treatment of infants
and adolescents with congenital defects, we have established our hospital as a true
center of excellence in the cardiovascular field. We invite you to read more about our
core areas of expertise in our online 2017 Activity Report.

The U.S. News & World Report Hospital Rankings voting period has begun, and as
you know, these rankings are important to hospitals and their specialty areas. One of
the criteria used in the rankings is hospital reputation, which is influenced by
physician voting. We encourage all physicians to vote through Doximity for the U.S.
News & World Report 2018-19 rankings and would like you to consider Texas
Heart Institute at Baylor St. Luke's Medical Center for cardiovascular care.

a Read More About Our Areas of Expertise
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