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MAILER:

Ten Palms at Gulfstream Park

OBJECTIVE:
 
Ten Palms at Gulfstream Park wanted to promote their 
Father’s Day brunch and increase reservations for the 
event.

SOLUTION:

The Ten Palms at Gulfstream Park wanted to promote 
their Brunch, Beer and Betting Father’s Day brunch 
and needed to increase reservations for the event. 
eTargetMedia planned and executed a targeted email 
marketing campaign that reached consumers over the 
age of 21 years old with an interest in family dining. The 
campaign was geo-targeted to DMAs located close to 
the restaurant and Gulfstream Park racetrack, including 
Miami, Fort Lauderdale, West Palm Beach and Fort 
Myers. The creative positioned the Father’s Day brunch 
as the Father’s Day Event that Dad is Sure to Love. The 
creative featured the Ten Palms Brunch, Beer and Betting 
Father’s Day brunch and included a special rate of just 
$50 for an upscale buffet, two draft beers or mimosas and 
a cigar roller plus world-class horse racing all day. The 
call to action motivated email recipients to click to reserve 
a table.

OUTCOME:

The email marketing campaign performed very well. It 
delivered high open and click through rates and the event 
was sold out in full prior to Father’s Day.
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