
MAILER:

Sleep Number

OBJECTIVE:
 
Sleep Number faced the challenge of promoting their 
President’s Day Weekend Sale and increasing sales of 
their Sleep Number Beds.

SOLUTION:

eTargetMedia planned and executed a targeted email 
marketing campaign for Sleep Number that reached 
affluent consumers between the ages of 30-54 years old 
with an annual household income of over $100k per year.  
The target audience included designer and luxury brand 
buyers who have the discretionary income to purchase 
high quality, premium products for their homes. This 
target audience was selected because these luxury brand 
consumers are willing to spend the extra dollars to get the 
highest quality products that include name brands and the 
most innovative features available. The campaign was 
geo-targeted to a U.S. nationwide audience and 250,000 
Value Added records were included as part of the Double 
Data Promotion for a total of 500,000 records. The email 
creative featured Sleep Number’s Presidents Day sale 
which included 50% off select beds and 0% interest for 36 
months. 

OUTCOME:

The Sleep Number email marketing campaign was very 
successful and produced high open and click through 
rates. The email campaign helped to promote the 
President’s Day sale and traffic to the website increased 
during the email promotion.   

Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com

Visit us online at www.eTargetMedia.com
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