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San Diego Repertory Theatre

OBJECTIVE:
 
San Diego Repertory Theatre faced the challenge of 
increasing ticket sales to it’s hit musical of the summer - 
33 1/3 House of Dreams. 

SOLUTION:

San Diego Repertory Theatre wanted to increase 
ticket sales to it’s 33 1/3 House of Dreams musical so 
eTargetMedia planned and executed a targeted email 
marketing campaign that reached theater and cultural 
fans who are interested in attending musicals and theater 
events. eTargetMedia strategically selected the Arts, 
Theatre & Entertainment Interest file and selected theater 
enthusiasts (skewing mostly females), over the age of 
40 years old who have an affluent income, are educated 
with a college degree and have specified a white ethnicity. 
The email campaign was geo-targeted within a 60 mile 
radius around the 92101 zip code. The campaign included 
two deployments with 50,000 email transmissions each 
and the second deployment included a 20% discount on 
tickets.

OUTCOME:

The email marketing campaign was very successful at 
helping to promote the 33 1/3 House of Dreams musical. 
The campaign received an exceptional open rate and high 
click through rate and increased awareness of the show 
among theater enthusiasts.
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