
MAILER:

Playland Amusement Park

OBJECTIVE:
 
Playland Amusement Park faced the challenge of 
increasing tickets sales during the summer months and 
promoting their Family Fun Pack and Summer Play 
Passes.

SOLUTION:

Playland Amusement Park wanted to increase visits to 
the park during the summertime when kids are out of 
school and families are looking for fun attractions they 
can enjoy on their summer vacations. eTargetMedia 
strategically selected parents with kids under 12 years 
old with a household income over $100k per year. This 
audience was chosen because these families have the 
discretionary income to purchase amusement park tickets 
for the entire family and they are often looking for fun 
activities that the entire family can enjoy together. The 
campaign was geo-targeted to Westchester County, 
NY and Fairfield County, CT as these counties are 
within close driving distance to the park and families 
living close by would be very likely to take advantage 
of the discounted rate on summer passes. The creative 
promoted special summer pass ticket rates with a strong 
call to action to save now.
 
OUTCOME:

The Playland Amusement Park campaign’s overall 
engagement with responders was very strong. The 
campaign generated very high open and click through 
rates, which led to a significant increase in ticket sales.
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