¢ etarget GOLF CASE STUDY

media.com

J

MAILER:
PING
OBJECTIVE:

PING faced the challenge of promoting their new line of
G410 irons and increasing online sales of their golf clubs
and equipment.

SOLUTION:

eTargetMedia executed a targeted email marketing
campaign for PING that reached devoted golfers who
are always looking for the latest and greatest golf clubs
and golf products. eTargetMedia deployed an A/B split
testing the Avid Golfers and the Golf Enthusiasts files to
determine which audience would be the most responsive
to PING’s new line of G410 irons. Subsequent email
campaigns were deployed to the audience that showed
the most interest in the new golf irons. The campaign was TRADE IN & MOVE UP
geo-targeted to a U.S. Nationwide audience of passionate TO THE NEW G410 FAMILY.
golfers and the creative featured the benefits of upgrading

to the new G410 family.

G410 HYBRIDS”

OUTCOME:

The email marketing campaign generated a very high
open rate and an exceptional click through rate which
resulted in a significant increase in sales for PING golf
clubs. The client has planned additional email campaigns
over the course of the year.

Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com
Visit us online at www.eTargetMedia.com
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