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North Dakota Tourism

OBJECTIVE:
 
North Dakota Tourism faced the challenge of building 
excitement for the brand new Theodore Roosevelt 
National Park and increasing online travel bookings.  

SOLUTION:

North Dakota Tourism wanted to hype up and promote 
the grand opening of the Theodore Roosevelt National 
Park to consumers in surrounding states who have 
expressed interest in traveling to North Dakota to visit the 
many attractions and parks. eTargetMedia developed and 
executed a highly targeted email marketing campaign 
aimed at adults between the ages of 25-54 years old with  
household incomes of $75k+ per year, skewing adults 
who were more likely to be married; own a home and 
have attended college. The email marketing campaign 
was geo-targeted to Minnesota, Wisconsin, Illinois, South 
Dakota, Wyoming, Montana and Denver CO DMAs, which 
have a high travel rate to North Dakota. The creative 
promoted the grand opening of the national park and 
invited travelers to experience a unique getaway that 
features legendary scenic drives and hikes, panoramic 
landscapes, and wildlife in their natural habitats.    
 
OUTCOME:

The campaign produced high engagement rates, 
successfully promoted the grand opening of the national 
park and helped to increase online bookings.
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