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MAILER:
New York Post
OBJECTIVE:

New York Post faced the challenge of increasing
newspaper subscriptions to a highly educated and well-
informed audience in the New York City metro area.

SOLUTION:

eTargetMedia planned and executed a strategic email
marketing campaign that reached men over the age of 50
years old in the New York City metro area who are avid
readers, highly educated and well-informed of politics,
sports and world/local news. The campaign targeted
married men and skewed empty nesters who are avid
and highly enthusiastic sports fans that regularly watch
sports channels, attend sports games, frequent sporting
events and read sports news regularly to stay informed
of the latest scores and sports news. The creative was
designed to promote New York Post’s once a year special
Cyber Monday Flash Sale and offered 10 weeks of home
delivery for only 99 cents with a strong subscribe today
call to action.

OUTCOME:

The email marketing campaign was very successful and
delivered high open rates and click through rates and
also a strong acquisition rate. New subscriptions to the
New York Post increased on Cyber Monday leading to a
successful Cyber Monday Flash Sale promotion.

NEW YORK POST

GET HOME DELIVERY FOR ONLY 99¢ A WEEK FOR 10 WEEKS

CYBER MONDAY
N d

A Deal That Only
Strikes Once This Year

Subscribe to home delivery during our
Cyber Monday Flash Sale
for only
99¢ a Week for 10 Weeks

SUBSCRIBE TODAY

Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com
Visit us online at www.eTargetMedia.com
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