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MAILER:

New York Post

OBJECTIVE:

New York Post faced the challenge of increasing home 
delivery newspaper subscriptions at a time when 
consumers have moved to reading their news online.   

SOLUTION:

In today’s digital age, home delivery newspaper 
subscriptions are declining leading the The New York 
Post to initiate a digital marketing campaign to increase 
home delivery subscriptions. eTargetMedia worked with 
the leading newspaper to develop and execute a strategic 
email marketing campaign that reached two specific 
target markets in the NYC Metro Area as well as specified 
Florida markets with a high rate of New Yorkers. The first 
deployment targeted men over the age of 50 years old 
who are married (many were empty nesters), avid readers 
and well informed of the news, as well as avid and highly 
enthusiastic sports fans. The second deployment targeted 
women ages 30-40 years old (skewing renters) who are 
college educated, culturally diverse, informed and in the 
know. These women have a passion for the arts, fashion, 
pop culture, nightlife, cuisine and current trends. The 
creative featured a special low rate for new subscribers 
as well as subscriber benefits.   

OUTCOME:

The campaign received very positive results and had 
high open and click through rates well above the 
industry average for an acquisition based email list rental 
campaign.
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