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MAILER:

MainStay Suites 

OBJECTIVE:

MainStay Suites faced the challenge of increasing online 
bookings among business travelers and other travelers 
who need an extended stay hotel. 

SOLUTION:

eTargetMedia strategically planned a targeted email 
marketing campaign for MainStay Suites that selected 
mostly male (70%) white collar professionals and military 
travelers between the ages of 35-64 years old with an 
annual income of $80k-$110k/year. The target audience 
included military, construction professionals, traveling 
nurses and physicians, and other professionals with long-
term work assignments. These corporate and military 
travelers were targeted because they require extended 
hotel stays of 5 or more nights as they are relocating, 
have a long-term work assignment or are searching for 
an apartment in the local area and were not aware that 
MainStay Suites could be a better option. The campaign 
was geo-targeted to U.S. Nationwide locations and the 
creative offered a special 15% off rate when you book the 
hotel through the email campaign. 

OUTCOME:

The email campaign generated a very high open rate 
that exceeded the industry average for travel email offers 
and also delivered a high click through rate. The client 
reported that online bookings also increased during the 
email promotional period. 
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