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OBJECTIVE:

Lennar faced the challenge of promoting their new home 
communities while increasing qualified leads of new home 
buyers and increasing scheduled home tours.  

SOLUTION:

eTargetMedia planned and executed a strategic 
email marketing campaign that deployed 4 campaign 
creatives to each region of the United States including 
the Southeast, Southwest, Northeast and Northwest. 
eTargetMedia strategically selected families and 
individuals with a household income of over $150K per 
year with a proven interest in real estate and real estate 
investments. These responsive new home buyers were 
currently in the market to purchase a new home within 
the year. The campaign was geo-targeted to a 10-mile 
radius around select zip codes where Lennar was building 
new home communities. The creative included Lennar’s 
featured new home communities with an opportunity 
to receive up to $5,000 in closing costs when financing 
through Lennar Mortgage. The creative also invited email 
recipients to schedule a tour of Lennar’s new homes.

OUTCOME:

The email campaign generated exceptional open and 
click through rates which resulted in an increase of home 
tours and new home purchases.  
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