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OBJECTIVE:

Lennar faced the challenge of promoting their Exclusive 
Lennar Home Savings program which offers special 
loans and savings to military personnel, teachers and first 
responders.

SOLUTION:

Lennar wanted to increase applications for their Exclusive 
Lennar Home Savings program which included up to 
$10,000 towards closing costs and special mortgage 
loan rates that were only available to military personnel, 
teachers and first responders. eTargetMedia strategically 
planned and executed a targeted email marketing 
campaign that reached Active & Retired Military 
Personnel, Teachers, Firefighters, Law Enforcement 
Officers, Nurses, and Paramedics who were interested 
in purchasing a new home and would be very receptive 
to Lennar’s program. The campaign was geo-targeted 
to the Phoenix, Arizona DMA and the creative featured 
the special home interest rates as well as up to $10,000 
towards closing costs that was only available for local 
heroes. A strong call to action featured a QR code that let 
email recipients view homes for sale in Phoenix, Arizona. 

OUTCOME:

The email marketing campaign helped to promote the 
special home ownership program to first responders 
and military personnel. The campaign had very strong 
open and click through rates and increased traffic to the 
website.  
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