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GameFly
OBJECTIVE:

GameFly faced the challenge of increasing membership
subscriptions to its GameFly Streaming instant gaming on
Smart TV service.

SOLUTION:

GameFly needed help promoting it's GameFly Streaming
service and All-Access-Sweepstakes contest among a
very specific target group of tech savvy consumers who
would be interested in on-demand gaming. eTargetMedia
developed a highly targeted campaign reaching tech
savvy parents with children between the ages of 8-15
years old who also owned a Smart TV. This audience

of savvy consumers already proved that they have an
interest in on-demand entertainment since they owned

a Smart TV and since they have kids in the house,
eTargetMedia recognized that it was very likely that they
would also be interested in a streaming gaming service
to get instant access to GameFly’s games. The campaign
was geo-targeted to US Nationwide consumers and the
offer was designed to promote GameFly’s All Access
Sweepstakes which gave gamers the change to win a
Samsung Smart TV plus two controllers and a 1-year
subscription to GameFly Streaming.

OUTCOME:

GameFly was extremely happy with eTargetMedia’s
service and results of the campaign which delivered
exceptionally high open rates, click through rates and
conversions, including increased enrollment in the
streaming service.

GAMEFLY CASE STUDY

GameFly Streaming brings instant gaming to your SmartTV, no console required.

-ACCESS SWEEPSTAKES

Five winning packages available.

ENTER TODAY!

Enter for a chance to win a

Samsung SQ‘ART TV

plus 2 controllers

Includes a 1-year subscription to
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Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com
Visit us online at www.eTargetMedia.com
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