
MAILER:

Farmers Insurance

OBJECTIVE:

Farmers Insurance faced the challenge of increasing 
qualified leads of auto insurance prospects and promoting 
the company’s average auto insurance savings to new 
customers.

SOLUTION:

eTargetMedia planned and executed a strategic email 
marketing campaign that deployed targeted emails to 
married drivers between the ages of 25 to 54 years 
old who are college graduates and have an average 
household income of $90k+ per year. eTargetMedia 
strategically selected the Insurance Information Seekers 
file and skewed the most responsive auto insurance 
prospects who fit the targeting strategy of the campaign. 
These savvy drivers were selected because they were 
actively researching new auto insurance plans and were 
looking for the best insurance benefits with the lowest 
rates. The email creative featured Farmers Insurance’s 
online insurance quoting application that allows prospects 
to get a quick online auto insurance quote to see 
how much they can save by switching auto insurance 
companies. The campaign was geo-targeted to select 
markets including Alabama, Arkansas, Arizona, California, 
Iowa, Idaho, Illinois, Indiana, Missouri, Montana, New 
Mexico, Ohio, Oklahoma, Oregon, Tennessee, Virginia, 
Washington and Wyoming
   
OUTCOME:

The Farmers Insurance email campaign was very 
successful and helped the company to increase qualified 
leads while generating a high open rate and strong click 
through rate. 
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