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Email volume has tripled since 2020

E m a | | M a rket| n g began but engagement remains high

— resulting in a projected $13.69 Billion

|S BOOM I NG in email marketing revenue worldwide

by the end of 2025.

Email Marketing Revenue Worldwide from 2020 to 2027
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* Statista Research Department, Apr 2021



https://www.statista.com/statistics/812060/email-marketing-revenue-worldwide/

Email Usage is GROWING

E-mail is one of the most widely used digital tools for
communication, organization, and marketing.

4.03B 319.6B 90.3%

Number of Number of emails Email usage
Email Users sent and received penetration in the
Worldwide everyday worldwide United States

* Statista Research Department, July 2021



https://www.statista.com/topics/4295/e-mail-usage-in-the-united-states/

Email Marketing TRENDS

Email marketing is
essential and critical
to business success

90%

of marketers
say email marketing is
somewhat critical to the
overall success of their
company

*Litmus 2021 State of Email Report

Personalization and
automation are
driving email success

76%

of customers are willing
to share their data to
create a more
personalized brand
experience

*Merkle 2021 Consumer
Experience Sentiment Report
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Email is very cost
effective and delivers
the highest ROI

$45

email drives an average
ROI of $45 for every
dollar spent, higher than
any other channel

*Litmus: Email Marketing
ROl Report



https://www.litmus.com/resources/state-of-email/
https://www.merkleinc.com/thought-leadership/white-papers/2021-consumer-experience-sentiment-report
https://www.merkleinc.com/thought-leadership/white-papers/2021-consumer-experience-sentiment-report
https://www.litmus.com/resources/email-marketing-roi/
https://www.litmus.com/resources/email-marketing-roi/

TO p M a rketi n g Top Marketing Channels
C h a n n e | S by 1) Email Marketing
EFFECTIVENESS 3) Organic search

4) Social media
% 5) Events

6) Direct mail

2) Paid search/ads

Email tops the list for most 7) SMS
effective marketing channel
with almost 80% of marketers
placing email in their top 3. 9) TV and radio

8) Video

10) Outdoor media

*Litmus 2021 State of Email Report



https://www.litmus.com/resources/state-of-email/

What Makes Email Marketing
SO EFFECTIVE?

Email marketing remains a crucial channel
for many organizations because:

Email is Email is Email reaches Email delivers
accessible to easy to use and the right the highest
every business cost effective target audience Return on

and consumer Investment (ROI)



Email Marketing Delivers the
HIGHEST ROI

ROI by industry

50

Media, publishing, events, Software & Marketing, PR, &
sports, & entertainment technology advertising agency

*Litmus: The ROl of Email Marketing



https://www.litmus.com/blog/infographic-the-roi-of-email-marketing/

Top Reasons Consumers are
Willing to SHARE DATA

90% of consumers are willing to share their behavioral
data with brands if it means a cheaper and easier shopping
experience.

Reasons consumers are willing to share

7N

their data: 2 SmarterHQ

To receive exclusive discounts on products | like
1 90%
To have issues resolved quickly and hassle-free
e 87 %

To receive back-in-stock alerts for products | want

I ——— 8576

To receive personalized product recommendations

I —— 82%

To find products faster and easier

I ——— 817

*Smarter HQ: Privacy and Personalization Report



https://c.smarterhq.com/resources/Privacy-Personalization-Report.pdf

Top Ways Consumers Want to
COMMUNICATE WITH BRANDS

51% of consumers say email is the best way for a brand to
communicate with them.

What is the best way for a brand to
communicate with you?

© SmarterHQ
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*Smarter HQ: Privacy and Personalization Report



https://c.smarterhq.com/resources/Privacy-Personalization-Report.pdf

Consumers are MORE ENGAGED
WITH EMAIL than all other Media

58% of consumers say email is their first check of the day

Email vs. Social Media, First Check of the Day
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*Optin Monster, Aug 2020



https://optinmonster.com/is-email-marketing-dead-heres-what-the-statistics-show/
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