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Domino’s Pizza

Taste buds need a pick-me-up?

OBJECTIVE:

Domino’s Pizza faced the challenge of increasing online
orders and promoting their special offers at targeted
locations.

SOLUTION:
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eTargetMedia planned and deployed a series of 4
targeted email campaigns that geo-targeted specific zip
codes where Domino’s Pizza wanted to increase their
online sales and promote their limited time special offers
to take out food enthusiasts. eTargetMedia strategically
selected the American Fast Food Lovers file and the ORDER ONLINE
American Casual Dining Enthusiasts file and pinpointed
casual diners who specified that they regularly order pizza
to either take home or have delivered to their doors. The
creative featured Domino’s Pizza’s Mix and Match Deal as
well as their Handmade Pan Pizza for only $8.99 special
offer. Strong calls to action included buttons for ordering A
online, viewing a menu, joining the rewards program,
finding coupons and finding the closest location.

BROWSE MENU

JOIN THE PIECE OF THE PIE REWARDS NOW

OUTCOME:

The email campaigns resulted in high open rates and
click through rates which led to a significant increase in
orders placed online as well as calls made to the targeted
locations.
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Legal Stuff: Domino's Piece of the Pie Rewards program is open only to US residents 13+ with a Pizza Profile account who order
online from participating Domino's locations. Point redemption only valid online at participating locations in the US. Limit: only one
order of $10 or more (excluding gratuities and donations) per calendar day earns points. For complete details visit
dominos.com/rewards.

Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com
Visit us online at www.eTargetMedia.com
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