) eTarget CLAREMONT CLUB & SPA
media.com CASE STUDY

MAILER:
Claremont Club & Spa
OBJECTIVE:

Claremont Club & Spa faced the challenge of increasing ‘
online hotel reservations among high income luxury o ¢ {1 gt

travelers. = e o

PRING BREAK
EEECIIENG YOUR BACKYARD.
eTargetMedia planned and executed a targeted email ) _ )
marketing campaign that reached high income adults S ot ey PSR ORI A CIM S MBI CABIASRE,
between the ages of 30-64 years old with household e
incomes over $175K per year who have a proven fo'f:’::.‘f::‘p"::::‘:xm:i::ﬁ::::“;’;’::::‘::: —
interest in luxury travel and regularly travel to luxury
resorts, hotels and spas. The campaign was geo-
targeted to the San Francisco, California DMA and B e —
promoted the Claremont Club & Spa as the perfect e SR 050 o IO
Spring Break getaway for a luxurious staycation. The oot e

campaign featured a special offer that included luxury
accommodations, parking and a $25 daily resort credit
that could only be secured for travelers who booked their
hotel through the email campaign and used a special
promo code.

OUTCOME:

The email marketing campaign produced excellent results
all around with strong open and click through rates. The
campaign also increased online reservations during
spring break and had a high special offer redemption rate.

Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com
Visit us online at www.eTargetMedia.com
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