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MAILER:

Children’s Institute

OBJECTIVE:

Children’s Institute faced the challenge of increasing 
enrollment in their in-person and virtual learning preschool 
programs in Los Angeles. 
 
SOLUTION:

Children’s Institute was reopening their Los Angeles 
preschool after the COVID-19 pandemic shut down 
and needed to notify local parents about the reopening 
as well as well as promoting their new, virtual distance 
learning preschool program. eTargetMedia planned 
and executed a targeted email marketing campaign 
that reached local Los Angeles Hispanic families with 
children between the ages of newborn to five years old. 
The email campaign was geo-targeted to select Spanish 
speaking communities in the following Los Angeles zip 
codes: 90002, 90003, 90005, 90010, 90011, 90020, 
90022, 90026, 90037, 90044, 90047, 90057, 90059, 
90061, 90062, 90220, 90221, 90262, 90501, 90502, 
90504, 90723, 90744, 90746, and 90747. The creative 
was written in Spanish and featured information about 
Children’s Institute’s in-person and virtual preschool 
programs with a strong call to action to enroll now.  

OUTCOME:

eTargetMedia deployed a series of 2 targeted email 
marketing campaigns that generated strong open and 
click through rates. The preschool stated that they also 
had an increase in preschool inquiries as a result of the 
campaign.  
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