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Bronx Zoo
OBJECTIVE:

Bronx Zoo faced the challenge of promoting their
annual membership benefits and increasing sales of
memberships among local families.

SOLUTION: % SRR
ON WCS'MEMBERSHIP = ©& '
Bronx Zoo, a regional zoo known for its interactive ' : : 5 37
exhibits, sought to increase it's base of family BECOME A MEMBER
memberships ahead of the summer season. The zoo
partnered with eTargetMedia to launch a strategic
email campaign that targeted families and expecting
parents who showed a proven interest in purchasing

tickets to attractions that the entire family could enjoy. ) =,
eTargetMedia developed an email marketing strategy A WCS Membership is your ticket to wildlife
with the goal to increase memberships, drive urgency adventure all year long, and this year it also

around membership purchase before the summer and means free access to Dinosaur Safari!
increase visits to the zoo during the summer months. e e

eTargetMedia strategically selected the American Families
Online and Expecting Parents files and focused on geo-
targeting the NY, NJ, and CT markets which were in close
proximity to the zoo. The email creative offered a special
20% off membership rate for families who purchased a
membership through the email campaign.

OUTCOME:

SAVE 20% *

WITH CODE SOMUCHTOZOO THROUGH JUNE 7

The campaign delivered high open, click through and
acquisition rates. The email marketing campaign was very

successful in increasing awareness of family membership
benefits and helped to increase membership purchases.

Find out what eTargetMedia can do for your business.
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