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MAILER:
Perfect Wedding Guide
OBJECTIVE:

Perfect Wedding Guide faced the challenge of promoting
their Orlando Wedding Show and increasing online ticket
sales for the event.

SOLUTION:

eTargetMedia planned and managed a targeted email
marketing campaign that targeted women between the
ages of 24 to 40 years old who were recently engaged,
declare an engaged relationship status or are close
friends of newlyweds. This target group was selected
because these soon to be brides are in the process of
making important decisions regarding their weddings and
are the ideal audience to purchase tickets to a wedding
show to preview wedding dresses, florists, invitations,
caterers, bands/DJs and more. The campaign was geo-
targeted to a 50-mile radius around the Orlando, Florida
DMA where the wedding show was taking place. The
creative included information about the event, giveaways
and a discounted rate for tickets that were purchased
using the special promo code that was featured in the
email creative.

OUTCOME:

The email marketing campaign was very successful and
delivered a high open rate and increased awareness of
the Orlando wedding show. The campaign helped the
Perfect Wedding Guide to increase ticket sales and had a
strong coupon redemption rate.

BRIDAL CASE STUDY
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JUNE 10, 2018
Hilton Orlando

6001 Destination Parkway ¢ Orlando, FL
12 PM - 4 PM

Get Your Tickets

Use Code EMAIL for $5 tickets
Regular Price $10 | At the Door $15
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Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com
Visit us online at www.eTargetMedia.com
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