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Bloomington Mall of America

BLOOMINGTON
OBJECTIVE:

HOME OF MALL OF AMERICA®

Bloomington Mall of America faced the challenge of

attracting a greater percentage of holiday shoppers and 1
positioning the mall as a leading shopping center above '
the competition in terms of retail selection. :

SOLUTION:

—
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FALL SHOPPING GIVEAWAY

[mfﬂs TWO NIGHT BED & BREAKFAST STAY AT
ne RADISSON BLU MALL OF AMERICA®

eTargetMedia implemented a highly targeted and effective
email marketing campaign segmenting an audience of
women with an interest in shopping as well as spa services

and spa vacations in 10 target DMAs that drive a heavy ¥ i 7§
percentage of visitors to .the mall. The offer was designed ENTER THE FALL SHOPPING GIVEAWAY

to promote all the shopping center has to offer in terms of TO MALL OF AMERICA®

retail options, entertainment, spa and other related services

while presenting a chance to enter to win a Fall Shopping  [25errsr Soverir e o s e o e v
Giveaway including a two night bed and breakfast stay giving away a two-night stay at the Radisson Blu Mall of America, a $200 Mall of
including ma” and retailer glft Cards. eTargetMedia America® VISA® Gift Card and a $50 Hard Rock Cafe at Mall of America Gift Card.
Strategica”y Selected the h|gh performance IiStS of So, enter now for a chance to start this holiday season off with a getaway!
American Fashion and Design Shoppers as well as Avid

Weekend Getaway Enthusiasts, given the drive market ENTER TO WIN

geographical regions of focus, while layering in all related
demographic and retail selects to assure an audience with

MALL OF AMERICA COUPONS
whom the offer would truly resonate.

Take advantage of great savings during your
visit to Bloomington and Mall of America.
Download coupons today for special offers.

OUTCOME:

2014 COUPONS & DEALS e aat
u

The campaign resulted in significantly above industry
average open and click-through rates as well as exceeded
projected goals for registration entries while simultaneously
highlighting the destination as the premier shopping center
for increased brand recognition.

Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com
Visit us online at www.eTargetMedia.com
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