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MALL OF AMERICA CASE STUDY

MAILER:

Bloomington Mall of America
 
OBJECTIVE:

Bloomington Mall of America faced the challenge of 
attracting a greater percentage of holiday shoppers and 
positioning the mall as a leading shopping center above
the competition in terms of retail selection.
 
SOLUTION:

eTargetMedia implemented a highly targeted and effective 
email marketing campaign segmenting an audience of 
women with an interest in shopping as well as spa services 
and spa vacations in 10 target DMAs that drive a heavy 
percentage of visitors to the mall. The offer was designed 
to promote all the shopping center has to offer in terms of 
retail options, entertainment, spa and other related services 
while presenting a chance to enter to win a Fall Shopping 
Giveaway including a two night bed and breakfast stay 
including mall and retailer gift cards. eTargetMedia 
strategically selected the high performance lists of 
American Fashion and Design Shoppers as well as Avid 
Weekend Getaway Enthusiasts, given the drive market 
geographical regions of focus, while layering in all related 
demographic and retail selects to assure an audience with 
whom the offer would truly resonate.
 
OUTCOME:

The campaign resulted in significantly above industry 
average open and click-through rates as well as exceeded 
projected goals for registration entries while simultaneously 
highlighting the destination as the premier shopping center 
for increased brand recognition.


