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MAILER:
Black Opal Beauty
OBJECTIVE:

Black Opal Beauty faced the challenge of promoting their
new Shade ID makeup line and increasing sales of their
makeup and beauty products.

SOLUTION:

Black Opal Beauty was launching their new Shade ID
makeup line and wanted to promote the makeup products
to African American women in targeted locations.
eTargetMedia planned and executed a targeted email
marketing campaign that reached African American SHADE ID
females between the ages of 24-49 years old with a TRUE TO YOUR SKIN TONE.
household income of $25k+ per year and who have an
affinity to purchase makeup and beauty products. The
creative featured the new Shade ID makeup line that
includes 16 foundation shades and 6 formulas to help
beauty enthusiasts find the right formula and coverage.
The creative also included a $2 off coupon that could be
used at Walmart, CVS and Rite Aid stores. The email
campaign was geo-targeted within a 10 mile radius
around provided locations.

OUTCOME: Walmart: .~ $CVSpramzey  SRITEAID

The email campaign resulted in a high open rate and a

strong click through rate. The campaign also increased
awareness of the new Shade ID makeup line and $2 OFF
increased traffic to the Black Opal Beauty website. AN BLKIOFLFGUNDATION

Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com
Visit us online at www.eTargetMedia.com
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