
Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com

Visit us online at www.eTargetMedia.com

MAILER:

ALDI
 
OBJECTIVE:

ALDI faced the challenge of increasing market share in 
the grocery store segment as well increasing coupon 
redemption during promotions at individual store 
locations, while increasing sales during holiday shopping 
periods.

SOLUTION:

eTargetMedia implemented a highly targeted and effective 
email marketing campaign segmenting an audience of 
primary grocery shoppers in a designated mile radius 
around each store location. The offer was designed to 
introduce the season’s specialty Holiday Catalog and 
Recipe Book with the opportunity to pick up copies 
in store locations or access the electronic versions 
online. eTargetMedia strategically selected the targeted 
files of Primary Household Grocery Shoppers as well 
as American Families Online for a highly responsive 
audience to attract and retain more shoppers and 
increase customer loyalty to the ALDI brand for the 
holiday season and beyond.

OUTCOME:

The ALDI holiday email campaign resulted in a 
significantly above industry average open and click 
through rate, as well as increased brand recognition, 
increased access to the catalog and recipe books, and 
overall increased traffic to the client site as well as to 
the various store locations. The eTargetMedia ALDI 
campaigns proved so successful for the brand that they 
lead to over 300 individual subsequent campaigns over 
the course of the client relationship.
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