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MAILER:

Adrienne Arsht Center

OBJECTIVE:
 
The Adrienne Arsht Center faced the challenge of 
increasing ticket sales for the featured performance of 
H2OMBRE.

SOLUTION:

eTargetMedia implemented a highly targeted and effective 
email marketing campaign segmenting an audience of 
avid arts, entertainment and music enthusiasts in the 
Miami DMA. The offer was designed to promote the new 
H2OMBRE show beginning July 17th at the Ziff Ballet 
Opera House and offer a $10 discount on advanced ticket 
purchase. The offer was also intended to educate theater 
goers about the unique features of the performance 
including aerial acrobatics, visual effects and water tricks 
using 6,000 gallons per performance, while also inviting 
attendees to learn more about VIP packages as well as 
group ticket sales. eTargetMedia utilized the specialized 
list of Arts Theater and Entertainment Enthusiasts 
while layering in target customer profile demographics 
to segment an ideal audience for the H2HOMBRE 
performances.

OUTCOME:

The email campaign resulted in significantly above 
industry average open and click through rates while 
generating awareness, interest and buzz over the new 
scheduled performances of H2OMBRE leading to an 
overall excellent result for the email marketing initiative.
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